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Digital Marketing Strategy
- Simon Kingsnorth 2016-05-03
The modern marketer needs to learn how to employ strategic thinking
alongside the use of digital media to deliver measurable and accountable
business success. Digital Marketing Strategy covers the essential
elements of achieving exactly this by guiding you through every step of
creating your perfect digital marketing strategy. This book analyzes the
essential techniques and platforms of digital marketing including social
media, content marketing, SEO, user experience, personalization, display
advertising and CRM, as well as the broader aspects of implementation
including planning, integration with overall company aims and
presenting to decision makers. Simon Kingsnorth brings digital
marketing strategy to life through best practice case studies,
illustrations, checklists and summaries, to give you insightful and
practical guidance. Rather than presenting a restrictive 'one size fits all'
model, this book gives you the tools to tailor-make your own strategy
according to your unique business needs and demonstrates how an
integrated and holistic approach to marketing leads to greater success.
Digital Marketing Strategy is also supported by a wealth of online
resources, including budget and strategy templates, lecture slides and a
bonus chapter.
Principles of Marketing - 2020
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Principles of Marketing - Tony L. Henthorne 2007-04
'Principles of Marketing' is organized around an innovative customervalue and customer-relationship framework.
Principles of Marketing, Student Value Edition - Philip Kotler
2013-01-10
Readers interested in an overview of marketing strategies and
techniques. Learn how to create value and gain loyal customers.
Principles of Marketing helps current and aspiring marketers master
today's key marketing challenge: to create vibrant, interactive
communities of consumers who make products and brands a part of their
daily lives. Presenting fundamental marketing information within an
innovative customer-value framework, the book helps readers
understand how to create value and gain loyal customers. The fifteenth
edition has been thoroughly revised to reflect the major trends and
forces impacting marketing in this era of customer value and high-tech
customer relationships. Emphasizing the great role that technology plays
in contemporary marketing, it's packed with new stories and examples
illustrating how companies employ technology to gain competitive
advantage--from traditional marketing all-stars such as P&G and
McDonald's to new-age digital competitors such as Apple and Google.
Fundamental of Research Methodology and Statistics
- Yogesh Kumar
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Singh 2006-12
The book approaches research from a perspective different from that
taken in other educational research textbooks. The goal is to show
educators that the application of research principles can make them
more effective in their job of promoting learning. The basic point is that
we do not have to stop teaching to do research; research is something we
can do while teaching and if we do good research, we will do better
teaching. This book includes most of the topics treated in traditional
educational research books, but in a different order and with a different
emphasis. The important content cons.
The Associated Press Stylebook 2015 - Associated Press 2015-07-14
A fully revised and updated edition of the bible of the newspaper industry
Marketing - Philip Kotler 2015-05-20
The ultimate resource for marketing professionals Today’s marketers are
challenged to create vibrant, interactive communities of consumers who
make products and brands a part of their daily lives in a dynamic world.
Marketing, in its 9th Australian edition, continues to be the authoritative
principles of marketing resource, delivering holistic, relevant, cutting
edge content in new and exciting ways. Kotler delivers the theory that
will form the cornerstone of your marketing studies, and shows you how
to apply the concepts and practices of modern marketing science.
Comprehensive and complete, written by industry-respected authors, this
will serve as a perennial reference throughout your career.
Organizational Behavior - Christopher P. Neck 2018-11-29
Why does organizational behavior matter—isn’t it just common sense?
Organizational Behavior: A Skill-Building Approach helps students
answer this question by providing insight into OB concepts and
processes through an interactive skill-building approach. Translating the
latest research into practical applications, authors Christopher P. Neck,
Jeffery D. Houghton, and Emma L. Murray unpack how managers can
develop essential skills to unleash the potential of their employees. The
text examines how individual characteristics, group dynamics, and
organizational factors affect performance, motivation, and job
satisfaction, providing students with a holistic understanding of OB.
principles-of-marketing-pearson

Packed with critical thinking opportunities, experiential exercises, and
self-assessments, the new Second Edition provides students with a fun,
hands-on introduction to the fascinating world of OB. This title is
accompanied by a complete teaching and learning package.
MyMarketingLab with Pearson EText -- Access Card -- for Principles of
Marketing - Philip T. Kotler 2017-01-11
Principles of Marketing
- Anders Parment 2021-02-12
Advertising & IMC- Sandra Ernst Moriarty 2014-04-03
For introductory courses in advertising An accessible, well-written, and
student-friendly approach to advertising. Advertising tracks the changes
in today's dynamic world of media and marketing communication-as well
as the implications of these changes to traditional practice-and presents
them to students through an accessible, well-written approach. The
Tenth edition highlights the increasing importance of consumers as the
driving force in today's advertising strategies, social media, and the
Internet evolution/revolution. It also includes an increased IMC and
brand focus.
Principles of Marketing - Philip Kotler 2017
Principles of Marketing - Philip Kotler 2008
Principles of Marketing Asian Perspective
- Philip Kotler 2016-07-07
Principles of Marketing - Gary M. Armstrong 2018
An introduction to marketing concepts, strategies and practices with a
balance of depth of coverage and ease of learning. Principles of
Marketing keeps pace with a rapidly changing field, focussing on the
ways brands create and capture consumer value. Practical content and
linkage are at the heart of this edition. Real local and international
examples bring ideas to life and new feature 'linking the concepts' helps
students test and consolidate understanding as they go. The latest
edition enhances understanding with a unique learning design including
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revised, integrative concept maps at the start of each chapter, end-ofchapter features summarising ideas and themes, a mix of mini and major
case studies to illuminate concepts, and critical thinking exercises for
applying skills.
Marketing Management - Philip Kotler 2012
This is the 14th edition of 'Marketing Management' which preserves the
strengths of previous editions while introducing new material and
structure to further enhance learning.
Principles of Marketing, eBook, Global Edition - Philip T. Kotler
2017-07-17
The full text downloaded to your computer With eBooks you can: search
for key concepts, words and phrases make highlights and notes as you
study share your notes with friends eBooks are downloaded to your
computer and accessible either offline through the Bookshelf (available
as a free download), available online and also via the iPad and Android
apps. Upon purchase, you'll gain instant access to this eBook. Time limit
The eBooks products do not have an expiry date. You will continue to
access your digital ebook products whilst you have your Bookshelf
installed. Present five major themes using a clear and compelling
customer-value approach The text’s innovative customer-value and
engagement framework ties together key concepts, and details how
marketing creates customer value and captures value in return. From
beginning to end, this marketing process model builds on five major
customer value and engagement themes: Creating value for customers in
order to capture value in return Engaging with customers using today’s
digital and social media Building and managing strong, value-creating
brands Measuring and managing return on marketing Fostering
sustainable marketing around the globe
Marketing Management - Philip Kotler 2019-07-12
The classic Marketing Management is an undisputed global best-seller –
an encyclopedia of marketing considered by many as the authoritative
book on the subject.
Principles of Marketing, An Asian Perspective - Philip Kotler
2017-05-03
principles-of-marketing-pearson

For Principles of Marketing courses that require a comprehensive text.
Help students learn how to create value through customer connections
and engagement In a fast-changing, increasingly digital and social
marketplace, it’s more vital than ever for marketers to develop
meaningful connections with their customers. The Principles of
Marketing, An Asian Perspective provides an authoritative,
comprehensive, innovative, managerial, and practical introduction to the
fascinating world of marketing in and from Asia. It helps students master
today’s key marketing challenge: to create vibrant, interactive
communities of consumers in Asia who make products and brands an
integral part of their daily lives. To help students in Asia understand how
to create value and build customer relationships, the Asian Perspective
presents fundamental marketing information within an innovative
customer-value framework. This textbook makes learning about and
teaching Asian marketing easier and more exciting for both students and
instructors by providing a variety of vignettes, up-to-date corporate
examples, and relevant case studies. The full text downloaded to your
computer With eBooks you can: search for key concepts, words and
phrases make highlights and notes as you study share your notes with
friends eBooks are downloaded to your computer and accessible either
offline through the Bookshelf (available as a free download), available
online and also via the iPad and Android apps. Upon purchase, you'll gain
instant access to this eBook. Time limit The eBooks products do not have
an expiry date. You will continue to access your digital ebook products
whilst you have your Bookshelf installed.
Principles of Marketing Plus 2014 Mymarketinglab with Pearson Etext -Access Card Package - Philip Kotler 2014-05-30
Readers interested in an overview of marketing strategies and
techniques. Learn how to create value and gain loyal customers.
Principles of Marketing helps current and aspiring marketers master
today's key marketing challenge: to create vibrant, interactive
communities of consumers who make products and brands a part of their
daily lives. Presenting fundamental marketing information within an
innovative customer-value framework, the book helps readers
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understand how to create value and gain loyal customers. The fifteenth
edition has been thoroughly revised to reflect the major trends and
forces impacting marketing in this era of customer value and high-tech
customer relationships. Emphasizing the great role that technology plays
in contemporary marketing, it's packed with new stories and examples
illustrating how companies employ technology to gain competitive
advantage--from traditional marketing all-stars such as P&G and
McDonald's to new-age digital competitors such as Apple and Google.
This Is Marketing - Seth Godin 2018-11-13
#1 Wall Street Journal Bestseller Instant New York Times Bestseller A
game-changing approach to marketing, sales, and advertising. Seth
Godin has taught and inspired millions of entrepreneurs, marketers,
leaders, and fans from all walks of life, via his blog, online courses,
lectures, and bestselling books. He is the inventor of countless ideas that
have made their way into mainstream business language, from
Permission Marketing to Purple Cow to Tribes to The Dip. Now, for the
first time, Godin offers the core of his marketing wisdom in one compact,
accessible, timeless package. This is Marketing shows you how to do
work you're proud of, whether you're a tech startup founder, a small
business owner, or part of a large corporation. Great marketers don't use
consumers to solve their company's problem; they use marketing to solve
other people's problems. Their tactics rely on empathy, connection, and
emotional labor instead of attention-stealing ads and spammy email
funnels. No matter what your product or service, this book will help you
reframe how it's presented to the world, in order to meaningfully connect
with people who want it. Seth employs his signature blend of insight,
observation, and memorable examples to teach you: * How to build trust
and permission with your target market. * The art of positioning-deciding not only who it's for, but who it's not for. * Why the best way to
achieve your goals is to help others become who they want to be. * Why
the old approaches to advertising and branding no longer work. * The
surprising role of tension in any decision to buy (or not). * How
marketing is at its core about the stories we tell ourselves about our
social status. You can do work that matters for people who care. This
principles-of-marketing-pearson

book shows you the way.
Marketing - GARY. KOTLER ARMSTRONG (PHILIP. OPRESNIK, MARC
OLIVER.) 2019-09-19
For undergraduate principles of marketing courses. This ISBN is for the
bound textbook, which students can rent through their bookstore. An
introduction to marketing using a practical and engaging approach
Marketing: An Introduction shows students how customer value -creating it and capturing it -- drives effective marketing strategies. The
14th Edition reflects the major trends and shifting forces that impact
marketing in this digital age of customer value, engagement, and
relationships, leaving students with a richer understanding of basic
marketing concepts, strategies, and practices. Through updated
company cases, Marketing at Work highlights, and revised end-ofchapter exercises, students are able to apply marketing concepts to realworld company scenarios. This title is also available digitally as a
standalone Pearson eText, or via Pearson MyLab Marketing which
includes the Pearson eText. These options give students affordable
access to learning materials, so they come to class ready to succeed.
Contact your Pearson rep for more information.
Marketing Management - Philip Kotler 2021-04-09
This print textbook is available for students to rent for their classes. The
Pearson print rental program provides students with affordable access to
learning materials, so they come to class ready to succeed. For
undergraduate and graduate courses in marketing management. The
gold standard for today's marketing management student The world of
marketing is changing every day -- and in order for students to have a
competitive edge, they need a text that reflects the best and most recent
marketing theory and practices. Marketing Management collectively
uses a managerial orientation, an analytical approach, a multidisciplinary
perspective, universal applications, and balanced coverage to distinguish
it from all other marketing management texts out there. Unsurpassed in
its breadth, depth, and relevance, the 16th Edition features a
streamlined organization of the content, updated material, and new
examples that reflect the very latest market developments. After reading
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this landmark text, students will be armed with the knowledge and tools
to succeed in the new market environment around them.
Principles of Marketing - Philip Kotler 2004
For the Principles of Marketing course. Ranked the #1 selling
introductory marketing text, Kotler and Armstrong's Principles of
Marketing provides an authoritative and practical introduction to
marketing. The Tenth Edition is organized around a managing customer
relationships framework that is introduced in the first two chapters, and
then built upon throughout the book. Real world applications appear in
every chapter and every vignette is new or has been updated. The text is
complemented by an extensive ancillary package, from all new videos on
VHS, online, and DVD to a new Presentation Manager CD-ROM for
instructors.
Principles of Business, Marketing, and Finance Student Workbook - Chris
Gassen 2016-01-28
The Workbook is organized to follow the textbook on a chapter-bychapter basis, providing questions to help the student review the
material presented in the chapter. This supplement is a consumable
resource, designed with perforated pages so that a given chapter can be
removed and turned in for grading or checking.
Principles of Marketing, Student Value Edition - Philip Kotler
2008-12-27

hospitality and tourism marketing. The Seventh Edition of this popular
book includes new and updated coverage of social media, destination
tourism and other current industry trends, authentic industry cases, and
hands-on application activities.
CLEP® Principles of Marketing Book + Online - James E. Finch
2013-02-14
Earn College Credit with REA's Test Prep for CLEP* Principles of
Marketing Everything you need to pass the exam and get the college
credit you deserve. Our test prep for CLEP* Principles of Marketing and
the online tools that come with it, will allow you to create a personalized
CLEP* study plan that can be customized to fit you: your schedule, your
learning style, and your current level of knowledge. Here's how it works:
Diagnostic exam at the REA Study Center focuses your study Our online
diagnostic exam pinpoints your strengths and shows you exactly where
you need to focus your study. Armed with this information, you can
personalize your prep and review where you need it the most. Most
complete subject review for CLEP* Principles of Marketing Our targeted
review covers all the material you'll be expected to know for the exam
and includes a glossary of must-know terms. Two full-length practice
exams The online REA Study Center gives you two full-length practice
tests and the most powerful scoring analysis and diagnostic tools
available today. Instant score reports help you zero in on the CLEP*
Principles of Marketing topics that give you trouble now and show you
how to arrive at the correct answer-so you'll be prepared on test day.
REA is the acknowledged leader in CLEP* preparation, with the most
extensive library of CLEP* titles available. Our test preps for CLEP*
exams help you earn valuable college credit, save on tuition, and get a
head start on your college degree.
Principles of Marketing -

Marketing for Hospitality and Tourism - Philip Kotler 2016-05-25
This is the eBook of the printed book and may not include any media,
website access codes, or print supplements that may come packaged
with the bound book. For courses in Hospitality Marketing, Tourism
Marketing, Restaurant Marketing, or Hotel Marketing. Marketing for
Hospitality and Tourism, 7/e is the definitive source for hospitality
marketing. Taking an integrative approach, this highly visual, four-color
book discusses hospitality marketing from a team perspective, examining
each hospitality department and its role in the marketing mechanism.
These best-selling authors are known as leading marketing educators
and their book, a global phenomenon, is the leading resource on
principles-of-marketing-pearson

Principles of Marketing PDF eBook - Philip Kotler 2013-04-29
Principles of Marketing is the highly successful European adaptation of
Kotler and Armstrong, one of the world's leading and most authoritative
marketing textbooks. The text takes a practical and managerial approach
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to marketing. It is rich in topical examples and applications that show the
major decisions that marketing managers face in their efforts to balance
an organisation’s objectives and resources against needs and
opportunities in the global marketplace. Please note that the product you
are purchasing does not include MyMarketingLab. MyMarketingLab Join
over 11 million students benefiting from Pearson MyLabs. This title can
be supported by MyMarketingLab, an online homework and tutorial
system designed to test and build your understanding. Would you like to
use the power of MyMarketingLab to accelerate your learning? You need
both an access card and a course ID to access MyMarketingLab. These
are the steps you need to take: 1. Make sure that your lecturer is already
using the system Ask your lecturer before purchasing a MyLab product
as you will need a course ID from them before you can gain access to the
system. 2. Check whether an access card has been included with the
book at a reduced cost If it has, it will be on the inside back cover of the
book. 3. If you have a course ID but no access code, you can benefit from
MyMarketingLab at a reduced price by purchasing a pack containing a
copy of the book and an access code for MyMarketingLab
(ISBN:9780273743194) 4. If your lecturer is using the MyLab and you
would like to purchase the product... Go to
www.pearsonmylabandmastering.com/global/mymarketinglab to buy
access to this interactive study programme. For educator access, contact
your Pearson representative. To find out who your Pearson
representative is, visit www.pearsoned.co.uk/replocator
(AUS) PEARSON MYLAB MARKETING WITH PEARSON ETEXT INSTANT ACCESS - FOR PRINCIPLES OF MARKETING,... GLOBAL
EDITION. - GARY. ARMSTRONG ARMSTRONG (GARY.) 2020

Marketing an Introduction
- Gary Armstrong 2010-11-23
Marketing - Rosalind Masterson 2014-03-25
*Winners - British Book Design Awards 2014 in the category Best Use of
Cross Media* Get access to an interactive eBook* when you buy the
paperback (Print paperback version only, ISBN 9781446296424) Watch
the video walkthrough to find out how your students can make the best
use of the interactive resources that come with the new edition! With
each print copy of the new 3rd edition, students receive 12 months FREE
access to the interactive eBook* giving them the flexibility to learn how,
when and where they want. An individualized code on the inside back
cover of each book gives access to an online version of the text on
Vitalsource Bookshelf® and allows students to access the book from
their computer, tablet, or mobile phone and make notes and highlights
which will automatically sync wherever they go. Green coffee cups in the
margins link students directly to a wealth of online resources. Click on
the links below to see or hear an example: Watch videos to get a better
understanding of key concepts and provoke in-class discussion Visit
websites and templates to help guide students’ study A dedicated
Pinterest page with wealth of topical real world examples of marketing
that students can relate to the study A Podcast series where recent
graduates and marketing professionals talk about the day-to-day of
marketing and specific marketing concepts For those students always on
the go, Marketing an Introduction 3rd edition is also supported by
MobileStudy – a responsive revision tool which can be accessed on
smartphones or tablets allowing students to revise anytime and
anywhere that suits their schedule. New to the 3rd edition: Covers topics
such as digital marketing, global marketing and marketing ethics Places
emphasis on employability and marketing in the workplace to help
students prepare themselves for life after university Fun activities for
students to try with classmates or during private study to help
consolidate what they have learnt (*interactivity only available through
Vitalsource eBook)
Principles of Marketing Plus Mymarketinglab with Pearson Etext --

2014 MyMarketingLab with Pearson EText -- Access Card -- for
Principles of Marketing
- Philip Kotler 2014-04-11
Principles of Marketing - Philip Kotler 2006
This book offers the most current applied, resourceful and exciting text
for the introductory marketing course.
principles-of-marketing-pearson
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Access Card Package- Philip Kotler 2015-04-02
NOTE: Before purchasing, check with your instructor to ensure you
select the correct ISBN. Several versions of Pearson's MyLab &
Mastering products exist for each title, and registrations are not
transferable. To register for and use Pearson's MyLab & Mastering
products, you may also need a Course ID, which your instructor will
provide. Used books, rentals, and purchases made outside of Pearson If
purchasing or renting from companies other than Pearson, the access
codes for Pearson's MyLab & Mastering products may not be included,
may be incorrect, or may be previously redeemed. Check with the seller
before completing your purchase. For Principles of Marketing courses
that require a comprehensive text This package includes
MyMarketingLab® Help students learn how to create customer value
and engagement In a fast-changing, increasingly digital and social
marketplace, it's more vital than ever for marketers to develop
meaningful connections with their customers. Principles of Marketing
helps students master today's key marketing challenge: to create vibrant,
interactive communities of consumers who make products and brands an
integral part of their daily lives. To help students understand how to
create value and build customer relationships, Kotler and Armstrong
present fundamental marketing information within an innovative
customer-value framework. Thoroughly revised to reflect the major
trends impacting contemporary marketing, this edition is packed with
stories illustrating how companies use new digital technologies to
maximize customer engagement and shape brand conversations,
experiences, and communities. Personalize learning with
MyMarketingLab MyMarketingLab is an online homework, tutorial, and
assessment program designed to work with this text to engage students
and improve results. Hands-on activities and exercises enable students to
better understand and master course concepts, and the skills required to
be successful marketers today. 0133973107 / 9780133973105 Principles
of Marketing Plus MyMarketingLab with Pearson eText -- Access Card
Package, 16/e Package consists of: 0133795020 / 9780133795028
Principles of Marketing, 16/e 0133862097 / 9780133862096
principles-of-marketing-pearson

MyMarketingLab with Pearson eText - Access Card - for Principles of
Marketing
Principles of Marketing - Philip Kotler 2020-01-02
Revised edition of the authors' Principles of marketing.
Mylab Marketing with Pearson Etext -- Access Card -- For Principles of
Marketing - Philip Kotler 2020-05-10
For principles of marketing courses that require a comprehensive text.
Learn how to create value through customer connections and
engagement In a fast-changing, increasingly digital and social
marketplace, it's more vital than ever for marketers to develop
meaningful connections with their customers. Principles of Marketing
helps students master today's key marketing challenge: to create vibrant,
interactive communities of consumers who make products and brands an
integral part of their daily lives. To help students understand how to
create value and build customer relationships, Kotler and Armstrong
present fundamental marketing information within an innovative
customer-value framework. Thoroughly revised to reflect the major
trends impacting contemporary marketing, the 18th Edition is packed
with stories illustrating how companies use new digital technologies to
maximize customer engagement and shape brand conversations,
experiences, and communities. Personalize learning with MyLab
Marketing By combining trusted author content with digital tools and a
flexible platform, MyLab personalizes the learning experience and
improves results for each student. You are purchasing an access card
only. Before purchasing, check with your instructor to confirm the
correct ISBN. Several versions of the MyLab(TM) and Mastering(TM)
platforms exist for each title, and registrations are not transferable. To
register for and use MyLab or Mastering, you may also need a Course ID,
which your instructor will provide. If purchasing or renting from
companies other than Pearson, the access codes for the MyLab platform
may not be included, may be incorrect, or may be previously redeemed.
Check with the seller before completing your purchase.
Principles of Marketing - John F. Tanner, Jr.
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integral part of their daily lives. To help individuals understand how to
create value and build customer relationships, Kotler and Armstrong
present fundamental marketing information within an innovative
customer-value framework. Thoroughly revised to reflect the major
trends impacting contemporary marketing, the 17th Edition is packed
with stories illustrating how companies use new digital technologies to
maximize customer engagement and shape brand conversations,
experiences, and communities. Personalize learning with MyLab
Marketing MyLab Marketing is an online homework, tutorial, and
assessment program designed to work with this text to engage students
and improve results. Within its structured environment, students
practice what they learn, test their understanding, and pursue a
personalized study plan that helps them better absorb course material
and understand difficult concepts. 0134642317 / 9780134642314
Principles of Marketing Plus MyLab Marketing with Pearson eText -Access Card Package, 17/e Package consists of: 013449251X /
9780134492513 Principles of Marketing 0134518284 / 9780134518282
MyLab Marketing with Pearson eText -- Access Card -- for Principles of
Marketing

Principles of Marketing Plus MyMarketingLab with Pearson EText
-- Access Card Package - Philip T. Kotler 2017-03-13
NOTE: Before purchasing, check with your instructor to ensure you
select the correct ISBN. Several versions of MyLab & Mastering
products exist for each title, and registrations are not transferable. To
register for and use MyLab & Mastering products, you may also need a
Course ID, which your instructor will provide. Used books, rentals, and
purchases made outside of Pearson If purchasing or renting from
companies other than Pearson, the access codes for MyLab(tm) &
Mastering(tm) products may not be included, may be incorrect, or may
be previously redeemed. Check with the seller before completing your
purchase. For Principles of Marketing courses that require a
comprehensive text. This package includes MyLab Marketing . Help
readers learn how to create value through customer connections and
engagement In a fast-changing, increasingly digital and social
marketplace, it's more vital than ever for marketers to develop
meaningful connections with their customers. Principles of Marketing
helps readers master today's key marketing challenge: to create vibrant,
interactive communities of consumers who make products and brands an
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