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When somebody should go to the ebook stores, search creation by shop, shelf by shelf, it is really problematic. This is why we give the book compilations in this website. It will certainly ease you to look guide harvard
project management simulation solution as you such as.
By searching the title, publisher, or authors of guide you in point of fact want, you can discover them rapidly. In the house, workplace, or perhaps in your method can be all best place within net connections. If you
ambition to download and install the harvard project management simulation solution, it is categorically simple then, in the past currently we extend the associate to buy and create bargains to download and install
harvard project management simulation solution for that reason simple!

Directory of Harvard Business School Cases and Related Course Materials
- Harvard University. Graduate
School of Business Administration 1985
Management - 1970
Real-time Simulation for Sustainable Production - Juhani Ukko 2021-05-31
This book provides a comprehensive overview of potential opportunities and the business value position
related to implementing physics-based real-time simulation to production. The objective of real-time
simulation is to provide value for all three dimensions of sustainability: economic, social, and
environmental. By reviewing actual industrial cases and presenting relevant academic research, the book
examines the topic from four interrelated viewpoints: the industrial need for sustainable production, the
development of game-like virtual environments, capturing customer value and enhancing the user
experience, and finally, establishing business value. It offers a framework that will enable a rethink and
shift in mindset to appreciate how real-time simulation can change the way products are manufactured and
services are produced. This book will appeal to researchers and scholars in areas as diverse as strategic
management, manufacturing and operations management, marketing, industrial economics, and product
lifecycle management.
Customer Centricity - Peter Fader 2012
A powerful call to action, Customer Centricity upends some of our most fundamental beliefs about customer
service, customer relationship management, and customer lifetime value NOT ALL CUSTOMERS ARE
CREATED EQUAL Despite what the tired old adage says, the customer is not always right. Not all
customers deserve your best efforts: In the world of customer centricity, there are good customers...and
then there is pretty much everybody else. In Customer Centricity, Wharton professor Peter Fader, coauthor
of the follow-up book The Customer Centricity Playbook, helps businesses radically rethink how they relate
to customers. He provides insights to help you understand: Why customer centricity is the new model for
success and product centricity must be ushered out How the ideas of brand equity and customer equity
help us understand what kinds of compa-nies naturally lend themselves to the customer-centric model and
which ones don't Why the traditional models for determining the value of individual customers are flawed
How executives can use customer lifetime value (CLV) and other customer-centric data to make smarter
decisions about their companies How the well-intended idea of customer relation-ship management (CRM)
lost its way-and how your company can properly put CRM to use Customer Centricity will help you realign
your performance metrics, product development, customer relationship management and organization in
order to make sure you focus directly on the needs of your most valuable customers and increase profits for
the long term. ALSO AVAILABLE: Once Fader convinces you of the value of customer centricity in this
book, The Customer Centricity Playbook, with Sarah Toms, will show you where to get started. "Reveals
how to increase profits from your best customers, find more like them, and avoid over-investing in the
rest....Decidedly accessible and absolutely necessary." -Jim Sterne, Founding President and Chairman,
Digital Analytics Association "Perfect read...It's short (60-90 minutes), clear, and the best summary I've
read of why companies should rethink their approach to customers." -Andrew McFarland, SVP, Chief
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Customer Officer, Black Box "Knowing what your customers are worth is the secret to focusing your time
and money where it makes the most difference. You can't be all things to all people, so you need to learn to
find out who really matters to your success. Fader makes it clear with great ideas and a readable style." Andy Sernovitz, author, Word of Mouth Marketing THE WHARTON EXECUTIVE ESSENTIALS SERIES The
Wharton Executive Essentials series from Wharton Digital Press brings the ideas of the Wharton School's
thought leaders to you wherever you are. Inspired by Wharton's Executive Education program, each book is
authored by globally renowned faculty and filled with real-life business examples and actionable advice.
Wharton Executive Essentials guides offer a quick-reading, penetrating, and comprehensive summary of
the knowledge leaders need to excel in today's competitive business environment and capture tomorrow's
opportunities.
Bibliography on Simulation - International Business Machines Corporation. Data Processing Division
1966
Management Andragogics 2 - Albert Stähli 2005-09-23
At a time when managers often provide fodder for unseemly headlines, and some are even compared
unflatteringly with locusts, today’s business leaders are called upon as never before to demonstrate the
moral justification for their activities, and to ensure that it is understood by all the key stakeholders of a
company. What is required is nothing less than a management renaissance, based on a thoroughgoing
concept of corporate leadership; there is no less a need for decision makers who hold themselves to the
highest standards, with a positive perception of their fu- tion as agents of dissemination, and who are
committed to the good not only of “their” firm, but also of society in general. Particularly in today’s
environment of significant movements of goods, the hi- est priority is accorded to the social and labor policy
elements of company m- agement. For its part, the State must create advantageous framework conditions
and promote the willingness to accept risk that is fundamental to the entrepren- rial spirit. A social,
constitutional state with a liberal social structure has always been and remains the prime concern of
democratically spirited forces everywhere. When managers live up to the expectations with which they are
entrusted, they lend the social market economy – often misunderstood and sometimes even m- used – a new
luster. This in turn fulfils the hopes and expectations of those Eu- peans for whom the development of panEuropean structures stands for the rec- ery from post-communist stagnation.
Aligning Business Strategies and Analytics - Murugan Anandarajan 2018-09-27
This book examines issues related to the alignment of business strategies and analytics. Vast amounts of
data are being generated, collected, stored, processed, analyzed, distributed and used at an ever-increasing
rate by organizations. Simultaneously, managers must rapidly and thoroughly understand the factors
driving their business. Business Analytics is an interactive process of analyzing and exploring enterprise
data to find valuable insights that can be exploited for competitive advantage. However, to gain this
advantage, organizations need to create a sophisticated analytical climate within which strategic decisions
are made. As a result, there is a growing awareness that alignment among business strategies, business
structures, and analytics are critical to effectively develop and deploy techniques to enhance an
organization’s decision-making capability. In the past, the relevance and usefulness of academic research in
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the area of alignment is often questioned by practitioners, but this book seeks to bridge this gap. Aligning
Business Strategies and Analytics: Bridging Between Theory and Practice is comprised of twelve chapters,
divided into three sections. The book begins by introducing business analytics and the current gap between
academic training and the needs within the business community. Chapters 2 - 5 examines how the use of
cognitive computing improves financial advice, how technology is accelerating the growth of the financial
advising industry, explores the application of advanced analytics to various facets of the industry and
provides the context for analytics in practice. Chapters 6 - 9 offers real-world examples of how project
management professionals tackle big-data challenges, explores the application of agile methodologies,
discusses the operational benefits that can be gained by implementing real-time, and a case study on
human capital analytics. Chapters 10 - 11 reviews the opportunities and potential shortfall and highlights
how new media marketing and analytics fostered new insights. Finally the book concludes with a look at
how data and analytics are playing a revolutionary role in strategy development in the chemical industry.
Handbook of Business Data Communications - Hossein Bidgoli 2000-08-08
Do you need a one-volume lesson about business applications of the Internet and other computer-based
hardware and software? This book provides comprehensive coverage of four major areas: The Internet and
Data Communications Basics, Popular Types of Networks, Design, Implementation, and Management Issues
in a Network Environment, and Data Communication and Internet Applications. The Handbook of Business
Data Communications looks briefly at the major corporations working in each category. In addition to
practical examples, short case studies, and summaries of emerging issues in data communications,
Professor Bidgoli discusses personal, social, organizational, and legal issues surrounding the use of
networks and business software. Easy to use, balanced, and up-to-date, the Handbook has both answers
and insights into future trends in business data communications. Key Features * An industry profile begins
each chapter, providing readers with ways to learn more about the products they use * Numerous case
studies of businesses throughout the book highlight applications topics * Includes balanced presentations of
current and emerging technologies as well as useful discussions of security issues and measures * Presents
thorough examinations of the Internet and intranets/extranets * Social, organizational, and legal materials
provide context for data communications information * Summaries and review questions reinforce the aims
of each chapter
Simulation: Management's Laboratory - Harvard University. Graduate School of Business Administration
1959
Using Games and Simulations in the Classroom - Ellington, Henry (Director, Educational Development
Unit, Robert Gordon University) 2013-05-13
Games and simulations are an effective way of supporting the curriculum. This handbook demonstrates how
to develop and use games and simulations in schools. It provides practical advice and guidance on how and
when to use these as well as illustrative cases from nursery schools to secondary level.
Project Management for Information Systems
- James Cadle 2004
The fourth edition of this text addresses the issue of organizational culture in more detail and gives an
analysis of why information system projects fail and what can be done to make success more likely.
Logistics Operations, Supply Chain Management and Sustainability - Paulina Golinska 2014-06-10
The aim of this book is to present qualitative and qualitative aspects of logistics operations and supply
chain management which help to implement the sustainable policy principles in the companies and public
sector’s institutions. Authors in individual chapters address the issues related to reverse network
configuration, forward and reverse supply chain integration, CO2 reduction in transportation, improvement
of the production operations and management of the recovery activities. Some best practices from different
countries and industries are presented. This book will be valuable to both academics and practitioners
wishing to deepen their knowledge in the field of logistics operations and management with regard to
sustainability issues.
Strategic Information Technology and Portfolio Management
- Tan, Albert Wee Kwan 2009-03-31
"The objectives of the proposed book are to provide techniques and tools appropriate for building
application portfolios and develop strategies that increase financial performance"--Provided by publisher.
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The Book of Real-World Negotiations - Joshua N. Weiss 2020-08-25
Real world negotiation examples and strategies from one of the most highly respected authorities in the
field This unique book can help you change your approach to negotiation by learning key strategies and
techniques from actual cases. Through hard to find real world examples you will learn exactly how to
effectively and productively negotiate. The Book of Real World Negotiations: Successful Strategies from
Business, Government and Daily Life shines a light on real world negotiation examples and cases, rather
than discussing hypothetical scenarios. It reveals what is possible through preparation, persistence,
creativity, and taking a strategic approach to your negotiations. Many of us enter negotiations with
skepticism and without understanding how to truly negotiate well. Because we lack knowledge and
confidence, we may abandon the negotiating process prematurely or agree to deals that leave value on the
table. The Book of Real World Negotiations will change that once and for all by immersing you in these real
world scenarios. As a result, you’ll be better able to grasp the true power of negotiation to deal with some
of the most difficult problems you face or to put together the best deals possible. This book also shares
critical insights and lessons for instructors and students of negotiation, especially since negotiation is now
being taught in virtually all law schools, many business schools, and in the field of conflict resolution.
Whether you’re a student, instructor, or anyone who wants to negotiate successfully, you’ll be able to
carefully examine real world negotiation situations that will show you how to achieve your objectives in the
most challenging of circumstances. The cases are organized by realms—domestic business cases,
international business cases, governmental cases and cases that occur in daily life. From these cases you
will learn more about: Exactly how to achieve Win-Win outcomes The critical role of underlying interests
The kind of thinking that goes into generating creative options How to consider your and the other
negotiator’s Best Alternative to a Negotiated Agreement (BATNA) Negotiating successfully in the face of
power Achieving success when negotiating cross-culturally Once you come to understand through these
cases that negotiation is the art of the possible, you’ll stop saying "a solution is impossible." With the
knowledge and self-assurance you gain from this book, you’ll roll up your sleeves and keep negotiating until
you reach a mutually satisfactory outcome!
Information Systems Development - George Angelos Papadopoulos 2009-09-23
This volume constitutes the published proceedings of the 17th International Conference on Information
Systems Development. They present the latest and greatest concepts, approaches, and techniques of
systems development - a notoriously transitional field.
Advances in Information and Communication
- Kohei Arai 2019-02-01
This book presents a remarkable collection of chapters that cover a wide range of topics in the areas of
information and communication technologies and their real-world applications. It gathers the Proceedings
of the Future of Information and Communication Conference 2019 (FICC 2019), held in San Francisco, USA
from March 14 to 15, 2019. The conference attracted a total of 462 submissions from pioneering
researchers, scientists, industrial engineers, and students from all around the world. Following a doubleblind peer review process, 160 submissions (including 15 poster papers) were ultimately selected for
inclusion in these proceedings. The papers highlight relevant trends in, and the latest research on:
Communication, Data Science, Ambient Intelligence, Networking, Computing, Security, and the Internet of
Things. Further, they address all aspects of Information Science and communication technologies, from
classical to intelligent, and both the theory and applications of the latest technologies and methodologies.
Gathering chapters that discuss state-of-the-art intelligent methods and techniques for solving real-world
problems, along with future research directions, the book represents both an interesting read and a
valuable asset.
The Risk-Driven Business Model - Karan Girotra 2014-06-10
How to outsmart risk Risk has been defined as the potential for losing something of value. In business, that
value could be your original investment or your expected future returns. The Risk-Driven Business Model
will help you manage risk better by showing how the key choices you make in designing your business
models either increase or reduce two characteristic types of risk—information risk, when you make
decisions without enough information, and incentive-alignment risk, when decision makers’ incentives are
at odds with the broader goals of the company. Leaders who understand how the structure of their business
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model affects risk have the power to create wealth, revolutionize industries, and shape a better world.
INSEAD’s Karan Girotra and Serguei Netessine, noted operations and innovation professors who have
consulted with dozens of companies, walk you through a business model audit to determine what key
decisions get made in a business, when they get made, who makes them, and why we make the decisions
we do. By changing your company’s key decisions within this framework, you can fundamentally alter the
risks that will impact your business. This book is for entrepreneurs and executives in companies involved in
dynamic industries where the locus of risk is shifting, and includes lessons from Zipcar, Blockbuster, Apple,
Benetton, Kickstarter, Walmart, and dozens of other global companies. The Risk-Driven Business Model
demystifies business model risk, with clear directives aimed at improving decision making and driving your
business forward.
Intelligent Techniques in Engineering Management - Cengiz Kahraman 2015-05-05
This book presents recently developed intelligent techniques with applications and theory in the area of
engineering management. The involved applications of intelligent techniques such as neural networks,
fuzzy sets, Tabu search, genetic algorithms, etc. will be useful for engineering managers, postgraduate
students, researchers, and lecturers. The book has been written considering the contents of a classical
engineering management book but intelligent techniques are used for handling the engineering
management problem areas. This comprehensive characteristics of the book makes it an excellent
reference for the solution of complex problems of engineering management. The authors of the chapters
are well-known researchers with their previous works in the area of engineering management.
Defense Management Journal - 1975
Global Production Management - Kai Mertins 1999-08-31
Containing case studies and research findings, this book deals with methods and tools suitable for
designing, managing, and controlling processes within the supply chain. The authors are leading experts
within the international community in the field of production management.
Project Management for Business, Engineering, and Technology - John M. Nicholas 2008
Appropriate for classes on the management of service, product, and engineering projects, this book
encompasses the full range of project management, from origins, philosophy, and methodology to actual
applications.
Project Scheduling - Erik Leuven Demeulemeester 2006-04-11
Our objectives in writing Project Scheduling: A Research Handbook are threefold: (1) Provide a unified
scheme for classifying the numerous project scheduling problems occurring in practice and studied in the
literature; (2) Provide a unified and up-to-date treatment of the state-of-the-art procedures developed for
their solution; (3) Alert the reader to various important problems that are still in need of considerable
research effort. Project Scheduling: A Research Handbook has been divided into four parts. Part I consists
of three chapters on the scope and relevance of project scheduling, on the nature of project scheduling, and
finally on the introduction of a unified scheme that will be used in subsequent chapters for the
identification and classification of the project scheduling problems studied in this book. Part II focuses on
the time analysis of project networks. Part III carries the discussion further into the crucial topic of
scheduling under scarce resources. Part IV deals with robust scheduling and stochastic scheduling issues.
Numerous tables and figures are used throughout the book to enhance the clarity and effectiveness of the
discussions. For the interested and motivated reader, the problems at the end of each chapter should be
considered as an integral part of the presentation.
Systems Engineering - Reinhard Haberfellner 2019-06-06
This translation brings a landmark systems engineering (SE) book to English-speaking audiences for the
first time since its original publication in 1972. For decades the SE concept championed by this book has
helped engineers solve a wide variety of issues by emphasizing a top-down approach. Moving from the
general to the specific, this SE concept has situated itself as uniquely appealing to both highly trained
experts and anybody managing a complex project. Until now, this SE concept has only been available to
German speakers. By shedding the overtly technical approach adopted by many other SE methods, this
book can be used as a problem-solving guide in a great variety of disciplines, engineering and otherwise. By
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segmenting the book into separate parts that build upon each other, the SE concept’s accessibility is
reinforced. The basic principles of SE, problem solving, and systems design are helpfully introduced in the
first three parts. Once the fundamentals are presented, specific case studies are covered in the fourth part
to display potential applications. Then part five offers further suggestions on how to effectively practice SE
principles; for example, it not only points out frequent stumbling blocks, but also the specific points at
which they may appear. In the final part, a wealth of different methods and tools, such as optimization
techniques, are given to help maximize the potential use of this SE concept. Engineers and engineering
students from all disciplines will find this book extremely helpful in solving complex problems. Because of
its practicable lessons in problem-solving, any professional facing a complex project will also find much to
learn from this volume.
Selected Water Resources Abstracts - 1979
The Future of Leadership Development
- Susan E. Murphy 2003
First Published in 2003. Routledge is an imprint of Taylor & Francis, an informa company.
Playing to Win - Alan G. Lafley 2013
Explains how companies must pinpoint business strategies to a few critically important choices, identifying
common blunders while outlining simple exercises and questions that can guide day-to-day and long-term
decisions.
HBR Guide to Project Management (HBR Guide Series) - Harvard Business Review 2013-01-08
MEET YOUR GOALS—ON TIME AND ON BUDGET. How do you rein in the scope of your project when
you’ve got a group of demanding stakeholders breathing down your neck? And map out a schedule
everyone can stick to? And motivate team members who have competing demands on their time and
attention? Whether you’re managing your first project or just tired of improvising, this guide will give you
the tools and confidence you need to define smart goals, meet them, and capture lessons learned so future
projects go even more smoothly. The HBR Guide to Project Management will help you: Build a strong,
focused team Break major objectives into manageable tasks Create a schedule that keeps all the moving
parts under control Monitor progress toward your goals Manage stakeholders’ expectations Wrap up your
project and gauge its success
Strategic Project Management Made Simple - Terry Schmidt 2009-03-16
When Fortune Magazine estimated that 70% of all strategies fail, it also noted that most of these strategies
were basically sound, but could not be executed. The central premise of Strategic Project Management
Made Simple is that most projects and strategies never get off the ground because of adhoc, haphazard,
and obsolete methods used to turn their ideas into coherent and actionable plans. Strategic Project
Management Made Simple is the first book to couple a step-by-step process with an interactive thinking
tool that takes a strategic approach to designing projects and action initiatives. Strategic Project
Management Made Simple builds a solid platform upon four critical questions that are vital for teams to
intelligently answer in order to create their own strong, strategic foundation. These questions are: 1. What
are we trying to accomplish and why? 2. How will we measure success? 3. What other conditions must
exist? 4. How do we get there? This fresh approach begins with clearly understanding the what and why of
a project - comprehending the bigger picture goals that are often given only lip service or cursory reviews.
The second and third questions clarify success measures and identify the risky assumptions that can later
cause pain if not spotted early. The how questions - what are the activities, budgets, and schedules - comes
last in our four-question system. By contrast, most project approaches prematurely concentrate on the how
without first adequately addressing the three other questions. These four questions guide readers into
fleshing out a simple, yet sophisticated, mental workbench called "the Logical Framework" - a Systems
Thinking paradigm that lays out one's own project strategy in an easily accessible, interactive 4x4 matrix.
The inclusion of memorable features and concepts (four critical questions, LogFrame matrix, If-then
thinking, and Implementation Equation) make this book unique.
Project Management - Paul C. Tinnirello 1999-07-21
Project Management covers the full range of issues of vital concern to IT managers working in today's
hurry-up, budget-conscious business environment. The handbook provides valuable advice and guidance on
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how to get projects finished on-time, within budget, and to the complete satisfaction of users, whether a
high-tech, low-tech, financial, manufacturing, or service organization. Project Management Handbook
brings together contributions from an all-star team of more than 40 of experts working at leading
enterprise organizations and consulting firms across America, and around the world. With the help of
dozens of fascinating and instructive case studies and vignettes, reporting experiences in a wide range of
business sectors, those experts share their insights and experience and extrapolate practicable guidelines
and actions steps that project managers can put to work on their current projects.
Power and Influence - John P. Kotter 2010-09-28
In today's complex work world, things no longer get done simply because someone issues an order and
someone else follows it. Most of us work in socially intricate organizations where we need the help not only
of subordinates but of colleagues, superiors, and outsiders to accomplish our goals. This often leaves us in a
"power gap" because we must depend on people over whom we have little or no explicit control. This is a
book about how to bridge that gap: how to exercise the power and influence you need to get things done
through others when your responsibilities exceed your formal authority. Full of original ideas and expert
insights about how organizations—and the people in them—function, Power and Influence goes further,
demonstrating that lower-level personnel also need strong leadership skills and interpersonal know-how to
perform well. Kotter shows how you can develop sufficient resources of "unofficial" power and influence to
achieve goals, steer clear of conflicts, foster creative team behavior, and gain the cooperation and support
you need from subordinates, coworkers, superiors—even people outside your department or organization.
He also shows how you can avoid the twin traps of naivete and cynicism when dealing with power
relationships, and how to use your power without abusing it. Power and Influence is essential for top
managers who need to overcome the infighting, foot-dragging, and politicking that can destroy both morale
and profits; for middle managers who don't want their careers sidetracked by unproductive power
struggles; for professionals hindered by bureaucratic obstacles and deadline delays; and for staff workers
who have to "manage the boss." This is not a book for those who want to "grab" power for their own ends.
But if you'd like to create smooth, responsive working relationships and increase your personal
effectiveness on the job, Kotter can show you how—and make the dynamics of power work for you instead
of against you.
Rational Games - Mark A. Young 2001
Why do people in a business negotiation settle for less than each of them could and should receive? Two
rational players face off in an economic game. Each pursues interests as conventional theory dictates, but
all too often, the result is suboptimal. Why do they fail to capture what Dr. Young calls the "cooperative
surplus"? Supported by impressive real-life experience and knowing that "strategic games" can be
transformed into more productive, "communicative" ones, he shows how, by doing so, one can achieve
mutually satisfying negotiation outcomes. His book offers not only a bold and challenging new theory, but
also practical advice on how to use it.
Quantitative Analysis for Management - Barry Render 1988
Project Management - Edward Wilson Davis 1983
Creating Innovation Leaders - Banny Banerjee 2015-12-01
This book focuses on the process of creating and educating innovation leaders through specialized
programs, which are offered by leading academic schools. Accordingly, the book is divided into two parts.
While the first part provides the theoretical foundations of why and how innovation leaders should be
created, the second part presents evidence that these foundations can already be found in the programs of
ten top-level universities. Part one consists of six chapters following a rigorous plan of content
development, addressing topics ranging from (1) innovation, to (2) the settings where innovation occurs, (3)
innovation leadership, (4) the need to change education, (5) a taxonomy of advanced educational
experiences, and (6) cases of positive vs negative innovation leadership in the context of complex problems.
Here the authors show that a new kind of innovation leadership is urgently needed, how it can be created,
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and how it is put into action. The second part is a collection of invited chapters that describe in detail ten
leading academic programs: their objectives, curricular organization, enrollment procedures, and impact on
students. Selected programs include four North American institutions (Stanford’s d.school, Harvard’s
Multidisciplinary Engineering Faculty, Philadelphia University, OCAD’s Master of Design on Strategic
Foresight & Innovation), five European institutions (Alta Scuola Politecnica of Milano and Torino, the EIT
Master Program, Paris’ d.school, Brighton’s Interdisciplinary Design Program, Aalto University) and the
Mission D program at Tongji University in China. The book is dedicated to all those who recognize the need
to provide stimuli regarding innovation and innovation leadership, primarily but not exclusively in
academia. These include, but are not limited to, professors, deans and provosts of academic institutions,
managers at private organizations and government policy-makers – in short, anyone who is engaged in
promoting innovation within their own organization, and who feels the need to expand the intellectual and
practical toolbox they use in this demanding and exciting endeavor.
Readings in Managerial Economics - I. B. Ibrahim 2013-10-22
Readings in Managerial Economics is a five-part book that deals with the major subject areas of decision
making; forecasting and demand analysis; production and cost; pricing and market structure; and capital
budgeting and profit. This book combines a number of diverse articles, selected from recent issues of over
fifty leading professional publication. Some of the articles deal principally with theory, some with
applications, and some with both. This book will be useful for students and executives interested in this
subject matter.
Getting to Yes - Roger Fisher 1991
Describes a method of negotiation that isolates problems, focuses on interests, creates new options, and
uses objective criteria to help two parties reach an agreement.
Introduction to Probability
- Joseph K. Blitzstein 2014-07-24
Developed from celebrated Harvard statistics lectures, Introduction to Probability provides essential
language and tools for understanding statistics, randomness, and uncertainty. The book explores a wide
variety of applications and examples, ranging from coincidences and paradoxes to Google PageRank and
Markov chain Monte Carlo (MCMC). Additional
Project Management - Harold Kerzner 2013-01-22
A new edition of the most popular book of project management case studies, expanded to include more than
100 cases plus a "super case" on the Iridium Project Case studies are an important part of project
management education and training. This Fourth Edition of Harold Kerzner's Project Management Case
Studies features a number of new cases covering value measurement in project management. Also included
is the well-received "super case," which covers all aspects of project management and may be used as a
capstone for a course. This new edition: Contains 100-plus case studies drawn from real companies to
illustrate both successful and poor implementation of project management Represents a wide range of
industries, including medical and pharmaceutical, aerospace, manufacturing, automotive, finance and
banking, and telecommunications Covers cutting-edge areas of construction and international project
management plus a "super case" on the Iridium Project, covering all aspects of project management
Follows and supports preparation for the Project Management Professional (PMP®) Certification Exam
Project Management Case Studies, Fourth Edition is a valuable resource for students, as well as practicing
engineers and managers, and can be used on its own or with the new Eleventh Edition of Harold Kerzner's
landmark reference, Project Management: A Systems Approach to Planning, Scheduling, and Controlling.
(PMP and Project Management Professional are registered marks of the Project Management Institute,
Inc.)
Management, a Continuing Literature Survey with Indexes - 1969
Project Management in Practice - Samuel J. Mantel 2011
Project Management in Practice, 4th Edition focuses on the technical aspects of project management that
are directly related to practice.
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